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Visual Identity Design for Private Education Institution

RER Bk E % qokk
Ming-Nan Lin* Hsiu-Ju Wangk*
IRIEPHE RS et R R HL IR R R st R RS TR
# %

DA BT ERMT HE MBI AERFLL NI Rk HME £ ¥
BEENFFTELE 268 THRCA HEASHARKBRE T L EER - RAREL
PR EMY A LMY AALELTMAL R > SoEEx - A H e - B ¥
FethH o WRAHBAREASLLLUHFTAIERAE ARFRCAMF MM L
TAESEAE AR 2 RN SR RRT  c AAKAXRAL  BHHAE £
MR R R R RE BT A TAE RSB HYRRECEAMTE R
KERLE — - FERGLAHTHXHEM — HELHAZTE -BE -RAE-EF =

gk AFE B - RS Fad ) LRI B IRBA R MORERN R > BT
MR AR S URFZBBERY FABNE - ANTREHARTEE -
T ETRABBY S ZERERZ 44

B2 - XM RETHBR - HREH

ABSTRACT
Education is valued in Asia. Cram schools have been popular in Taiwan for a long time
because of severe competition. Students went to cram schools for good grades; adults
learned some skills, such as art and languages at private education institution.
Therefore, it has played an important role for adult education. On the intention
towards industry-academic cooperation of private education institution, the research
tried to plan and design its visual image. The study consisted of a series of design
methods, complete with literature review, field trips and focus group, to collect
data, adopt strategies, visualize image and some related work. Our findings were as
following. 1. The new brand was named as King Group Education Institution. 2.1t was
the image of the professional, reliable, serious and responsible, 3.1t was a symbol
of vigor, stabilization and efficiency. Built on those mentioned above, the education
institution represented new visual image. Some related devices were integrated into
this topic. The study would provide references for industry-academic cooperation on

application and construction of image design in institution,

Keywords: education institution, visual Image, Image design

AN



— ~ &y

M BMEBRAEHAD 1905 £HRER P RBAERMEMSASBEFR - HELE £ E

Nt S ERARBFRAYE KA RAREBEEL XEHE  HESD S AAST R FRF R LM
RBEAF TR B T EREEAM  —RELA T A ARG LTIRIBAS - 4E B
REWEERH LA/ RBEADE  RER ETAR  ThAE, G0 mbBLRSE Ll
FIAM AR SRS o Bk - BB BARASS - BT RBRA - TR L E RIS AR S o B
WA GBS RREE B EARSH BE  RAESHER I Y R HRBE LR LENE
2o ARAEWIEI AR BESE  BRA WG AR A S - RIS BT SMAIL - A
BERMRMAAEFHBEREINASILE 28 ERARAMB - RE®RAFE - L —8 THRYyELE L
BIBH— M & - AR AR EHRE Y BB BLEESEA He Aehd BRI
AT R E > A ESTHEE  FMAESA RS BRAFOER S EARHOE A4 —BGARA SR
B am -

-1 #REH#H
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! Andreassen, T. W., & Lindested, B. (1998). The effect of coporateimage in the formation of customer
loyalty. Journal of Service Research, 19(1), 82-92.
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