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Mr. Ron Burns (60 min) Z3g424t & 38

Senior Director, Software Product Management -
EBSCO Publishing
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General Structure of EBSCO Discovery Service (EDS)

Open, Content Foundation & Differentiators 10 : 00
Meta Data
Relevancy Ranking
Linking ~
Setup & Implementation
Administration
Consortia 11:00
Branding & Widgets
Integration & Implementation
API

Upcoming Initiatives

Mobile
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Senior Director of Sales, Greater China, EBSCO 11:00
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Mr. Ron Burns
Director, Software Product Management - EBSCO Publishing

Education
® University of Massachusetts, Amherst;
® Babson College - Franklin W. Olin Graduate School of Business

Joining EBSCO Publishing since May 2005, Ron lead the user interface
design and product management efforts for the world’s most used online
subscription research service and search platform. Oversee a suite of
user interfaces and integration technologies used to access hundreds of
research database products; targeted solutions for several vertical
markets. Business case development, market and product requirements,
competitive analysis, prototype development, product roadmaps, sales
support and product marketing. Manage strategic technology partner
relationships. Create and conduct presentations for sales, customer focus
groups, conferences, webinars, and product trainings - audiences ranging
from 5 to 500. '
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